B2B IN THE DIGITAL AGE

AS GEN Z AND MILLENNIALS ARE ENTERING THE B2B SPACE,
UNDERSTANDING THEIR PREFERENCES IS CRUCIAL TO CONTINUED SUCCESS
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REDEFINE VALUE

For Gen Z and Millennials, “value” is about more than just money.
How does your business add holistic value to their B2B buyer experience?

MAKE THE EXPERIENCE PARTICIPATORY

Making sure younger buyers feel fully informed can be a key factor in
the decision-making process

LEAVE ROOM FOR COLLABORATION
Encouraging your younger buyers to take an active role in the
transaction process can create more effective B2B relationshipst

GO DIGITAL

Switching from paper to digital payments can help your business align with
the preferences of younger buyers and enhance transaction efficiency*?
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INVEST IN THE FUTURE WITH AMERICAN EXPRESS®

VISIT THE B2B LANDSCAPE

for more trends and insights to help grow your business
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